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Impoliteness and creativity in the American late-night political comedy talk show Real Time with Bill Maher
1 Introduction

Impoliteness studies appeared as a new development in Linguistic Pragmatics, Interactional Sociolinguistics and Communication Studies, involving an explosion of interdisciplinary and international research in the last twenty years, on how people deal with negativity in discourses. Research into impoliteness is crucial, since it is of great interpersonal value, as it is engaged in aggression, bullying and harassment, involving heavy emotional consequences [3]. Besides, impoliteness is an important aspect of social life. For example, Culpeper argues that conflictive talk has been found to play a central role in many discourses, in particular army training discourse (Culpeper, 1996; Bousfied, 2008), courtroom discourse (Lakoff, 1989; Penman, 1990), family discourse (Vuchinich, 1990), adolescent discourse (Labov, 1972; Goodwin and Goodwin, 1990), doctor-patient discourse (Mehan, 1990), therapeutic discourse (Labov and Fanshel, 1977; Lakoff, 1989), ‘workplace’ discourse (Andersson and Pearson, 1999), parliamentary discourse (Harris, 2001), ‘everyday conversation’ (Beebe, 1995), radio talk shows (Hutchby, 1996), fictional texts (Culpeper, 1998; Tannen, 1990) and exploitative talk-shows (Culpeper 2005) [3]. Accordingly, we will investigate the genre of ‘exploitative talk-shows’ defined by Culpeper.

On the other hand, impoliteness in language can be elaborately creative by means of figurative/indirect language. Figurative language is crucial in terms of its ubiquity and the key functions that it performs in the formulation and communication of ideas, for instance, it builds identity within discourse communities, facilitates speedy communication, etc [2; 4]. Moreover, it performs important evaluative purposes and is often used for positioning oneself within a debate [6]. Thus, we believe that these areas of inquiry are fruitful spheres and can contribute to the understanding of human interaction in general.

Though since the 1990s many studies have dealt with linguistic impoliteness, relatively few have focused comprehensively on impoliteness in an attempt to prove its being elaborately creative by means of figurative/indirect language in the media. Therefore, we would like to explore the cross-fertilization of impoliteness studies with other disciplines, notably Cognitive Linguistics and Communication Studies. Accordingly, this paper will add up to the growing field of both impoliteness and figurative language studies. 
2 Methods
This paper follows recent studies in Cognitive Linguistics, in particular on figurative language (Lakoff, B. Dancygier, E. Sweetser, H. L. Colston, E. Semino, J. Littlemore, R. Gibbs, P. Stockwell, R. Carter); Linguistic Pragmatics, notably on (im)politeness (Culpeper, Bousfield), and Interactional Sociolinguistics – on face-work (E. Goffman). Besides, more traditional approaches within the field of Linguistic Pragmatics, namely Grice’s cooperative principle, together with conversational implicatures are applied to the analysis of the data. 
3 Data
The data of our analysis comprises American late-night political comedy talk show Real Time with Bill Maher, since we believe that such talk shows are of great contemporary and social importance. First, they resonate with a substantial audience. According to the findings of the 2004 Pew Survey, both younger and older audiences are turning to late-night comedy shows as not only a source of entertainment, but also for an opportunity to gain political awareness. Thus, these talk shows are considered ‘alternative journalism’. 
(http://www.tandfonline.com/doi/pdf/10.1080/10584600591006492?needAccess=true).
Moreover, they are one of the best ways to understand culture and modern society due to topics raised and debated on the show, notably topical issues in politics, society and the media. Most importantly, these political comedy talk shows are very popular nowadays mainly thanks to President Trump. Interestingly, CNN aired a special report, Late Night in the Age of Trump, hosted by Brian Stelter, on November 20 at 9pm ET on CNN claiming that late-night political comedy talk shows became a dynamic industry in the age of President Trump. The report analyzed the impact President Trump has had on comedy, including the blurred lines between late-night and news (http://cnnpressroom.blogs.cnn.com/2017/11/16/late-night-trump-stelter-cnn-doc/). Thus, we argue that, apart from entertainment, the aim of these shows is to react to and reflect the world we live in. Finally, late-night shows prove to be a rich source of data for impoliteness and figurative language studies.

4 Theoretical background
4.1 The notion of impoliteness 

As Culpeper claims, ‘impoliteness is a multidisciplinary field of study that can be approached from within social psychology (verbal aggression), sociology (verbal abuse), conflict studies (the resolution of verbal conflict), media studies (exploitative TV and entertainment), business studies (interactions in the workplace), history (social history), literary studies, to name but a few. However, this is not to say that all the researchers from these various disciplines will use the label impoliteness’ [3, p. 3]. 

In this study, we will approach impoliteness from the perspective of media studies, notably its functioning in American late-night talk show Real Time with Bill Maher.

Let’s briefly define the notion of impoliteness as a linguistic phenomenon. In our discussion of impoliteness, we follow the redefined definition of impoliteness suggested by Culpeper:

Impoliteness is a negative attitude towards specific behaviours occurring in specific contexts. It is sustained by expectations, desires and/or beliefs about social organisation, including, in particular, how one person’s or a group’s identities are mediated by others in interaction. Situated behaviours are viewed negatively – considered ‘impolite’ – when they conflict with how one expects them to be, how one wants them to be and/or how one thinks they ought to be. Such behaviours always have or are presumed to have emotional consequences for at least one participant, that is, they cause or are presumed to cause offence [3, p. 254].
4.2 The notion of creativity

We define creativity in Carter’s terms. Carter argues for two types of creativity:

There are clearly two levels of ‘creative’ interactions: first, more overt, presentational uses of language, open displays of metaphoric invention, punning, uses of idioms and departures from expected idiomatic formulations (pattern re-forming); second, less overt, maybe even subconscious and subliminal parallelisms, echoes and related matchings which regularly result in expressions of affective convergence, in signals of intimacy and in explicit symmetries of feeling (pattern forming) [1, p. 109].
In our study we focus on the first type of creativity defined by Carter, since this particular type of creativity is most vividly represented linguistically by being original, unexpected and appropriate regarding the context it is used in and clearly is an important feature of entertaining impoliteness, as is exemplified by our data.

5 Analysis

To give one example of creatively impolite speech, please consider below a short piece from the monologue of Bill Maher’s from a popular late-night political comedy talk show Real Time with Bill Maher, which provides the news commentary from September 22 2017 where the North Korean leader called the US President a dotard. By saying this word, Kim Jong Un accused Donald Trump of ‘mentally deranged behaviour’ and sent many viewers to search for definitions of the word (http://www.cnn.com/2017/09/22/asia/north-korea-dotard/index.html).
“… this week boy Trump and Kim's Jong Un fat man and little boy they are feuding again and I love Kim Jong Un he called Trump a dotard which is one of those words that people have stopped using like presidential but you know it's from Shakespeare and, Mr. President, if you're watching – Shakespeare was a guy a long time ago. He wrote plays, plays are like a movie but the people are really there.” (https://www.youtube.com/watch?v=7x-fV2DlRf8)

In the first statement Maher refers to Trump and Kim's Jong Un as fat man and little boy, which is supposed to be understood metonymically, since the phrase seems to represent physical characteristics of the President and the North Korean leader in terms of weight and height, at the same time being impolite and clearly meant as insults thrown at both leaders [3, p. 135]. Moreover, additional figurative material resides here; the same statement conveys intertextual meaning that refers to both the first nuclear weapons during World War II and a 1989 film with the same title Fat Man and Little Boy. We argue that these figurative references are made to influence the viewers and add layers of depth to a text, based on the viewer’s prior knowledge and understanding [1; 2]. However, we do not argue that this mixture of metonymic and intertextual meanings necessarily represent the most creative figures of speech. Still, in the commentary on the monologue many viewers found Maher’s rhetoric understandable, humorous, and clever, even if also very unusual. (https://www.youtube.com/watch?v=7x-fV2DlRf8)
Besides, Maher’s statement, I love Kim Jong Un he called Trump a dotard is attitudinal by showing his criticism of the President and derision, since by such a statement Maher approves of Kim Jong Un’s negative view of Trump, at the same time doing more than conveying information, he allows his own attitude to emerge [1; 2]. And then by saying, but you know it's from Shakespeare and, Mr. President, if you're watching – Shakespeare was a guy a long time ago. He wrote plays, plays are like a movie but the people are really there – Maher is being impolite and draws implicature by expressing negative beliefs concerning intellectual ability of the President, at the same time expressing derision with sarcasm [3; 5].

6 Conclusion
As can be seen from our data, Bill Maher attacks the face of Donald Trump in a number of ways in order to undermine Donald Trump’s sense of identity and moral normality in terms of Goffman (1967) and Culpeper (2011). Linguistic impoliteness is thus realized by attacking various aspects of Trump’s face and associating negative beliefs with it, notably by attacking his personality, competence, appearance, mental stability, etc. Also, by criticizing his social roles such as a president of the U.S., along with organizations and people related to him, notably the Republican Party and his wife Melania. Moreover, linguistic impoliteness and language creativity comprise the main characteristics of the persona of Bill Maher created in the show with the aim of presenting his political and social commentaries of current events in the U.S. and the world. 
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