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SEMANTIC PECULIARITIES AND MOTIVATION OF PHRASEOLOGICAL UNITS CONTAINING THE WORD “NOSE” IN UKRAINIAN AND ENGLISH
The article deals with phraseology and phraseological units, which are exclusive and particular for every language. Phraseology is a notion of high importance in language investigation as it reflects special features of the language, culture, history, mentality and peculiarities of language speakers. Phraseology is the linguistic subdiscipline of lexicology that studies and classifies set expressions (phraseological units in the broadest sense).
Phraseological unit or an idiom is a phrase or expression whose total meaning differs from the meaning of the individual words. Idioms come from language and generally cannot be translated literally (word for word). Foreign language students must learn them just as they would learn vocabulary words. An idiom is a common word or phrase with a culturally understood meaning that differs from what its composite words' denotations would suggest. The term PU embraces a wide range of word formations ranging from stable word combinations to composite sentences/proverbs.
The term motivation is used to denote the relationship existing between the phonemic or morphemic composition and structural pattern of the word on the one hand and its meaning on the other. There are three main types of motivation: phonetical, morphological, semantic.

Phonetical motivation is used when there there is a certain similarity between the sounds that make up the word, e.g. buzz, cuckoo, giggle. Morphological motivation – the relationship between morphemic structure and meaning. That is motivation is established etymologically. Semantic motivation is based on the co-existence of direct and figurative meanings of the same word within the same synchronous system.
“Traditionally phraseological units are defined as non-motivated word-groups that cannot be freely made up in speech, but are reproduced as ready-made units. It is a group of words whose meaning cannot be deduced by examining the meanings of the constituents” [4, 99]. The essential features of phraseological units are: lack of semantic motivation, lexical and grammatical stability.
According to the type of motivation three types of phraseological units are suggested: phraseological fusions, phraseological unities and phraseological combinations.
Phraseological fusions represent the highest stage of blending together. The meaning of components is completely absorbed by the meaning of the whole, by its expressiveness and emotional properties.
Phraseological unities are much more numerous. They are clearly motivated. They provide the possibility of synonymic substitution, which can be only very limited. Some of these are easily translated and even international.

The phraseological combinations, are not only motivated but contain one component used in its direct meaning while the other is used figuratively: meet the demand, meet the necessity, meet the requirements [1].
In order to collect PUs for the following research 5 Ukrainian and 8 English dictionaries have been used. During the process of overall selection regardless of etymology, field and varieties of English I have gathered English PUs amounting to 64 and Ukrainian PUs amounting to 43, it is 64.2% and 35.8% respectively. The criteria of selection of PUs containing the word “nose” are based on the approach suggested by Havryna S.H. According to this approach PU embraces different types of word formations ranging from stable word combinations to composite sentences/proverbs.
To classify collected PU taking into consideration the level of motivation we have to analyze their meaning. Speaking about meaning it would be useful to mention the notion of seme. Seme, the smallest unit of meaning recognized in semantics, refers to a single characteristic of a sememe which is a semantic language unit of meaning, correlative to a morpheme. According to the Macmillan Dictionary [6], nose is the part of your face above your mouth that you use for smelling and breathing. Semes of the word “nose” reveal biological functions of “smelling” and “breathing”.
Traditionally PU is defined as non-motivated when the meaning of it cannot be deduced by examining the meanings of the constituents. The essential features of such PUs are a lack of semantic motivation and lexical and grammatical stability, e.g. АЖ НОСОМ БАНЬКИ ДМЕ (дуже, надто); ВИСІТИ НА НОСІ (бути дуже близьким щодо часу здійснення); put sb’s nose out of joint (to upset or annoy sb, especially by not giving them enough attention); get up sb’s nose (to annoy sb). Non-motivated PUs suggest the highest degree of blending together. V.V. Vinogradov refers to PUs of this type as phraseological fusions.
24 PUs out of 64 Ukrainian PUs and 15 PUs out of 43 English PUs containing the word “nose” have appeared to be non-motivated. Thus, 34.9% of English PUs and 37.5% of Ukrainian PUs containing the word “nose” can be considered as phraseological fusions. In both languages the results confirm the theoretical statement claiming phraseological fusions to be less frequent than the other type.
The meaning of components of phraseological fusions is completely absorbed by the meaning of the whole, by its expressiveness and emotional properties. Phraseological fusions are specific for every language and do not lend themselves to literal translation into other languages. However, in terms of statistics Ukrainian and English are practically equal concerning the percentage of PF among PUs containing the word “nose”.
Phraseological unities are considered to be motivated if the emotional quality is based upon the image created by the whole as in БАЧИТИ ДАЛІ СВОГО НОСА (передбачати події, наслідки, бути далекоглядним); (as) plain as the nose on your face (very obvious). Another characteristic of the type is the possibility of synonymic substitution, which can be only very limited, e.g. poke/stick your nose into sth (to try to become involved in sth that does not concern you). Some of these are easily translated and even international, under sb’s nose – ПІД (перед) [САМИМ] НОСОМ. V.V. Vinogradov refers to PUs of this type as phraseological unities.
40 PUs out of 64 Ukrainian PUs and 21 PUs out of 43 English PUs containing the word “nose” have appeared to be motivated. Thus, 65.1% of English PUs and 62.5% of Ukrainian PUs containing the word “nose” are considered phraseological unities.The results confirm the theoretical statement claiming phraseological unities to be more frequent than the other type.
The meaning of components of phraseological unities can be conferred due to the generally created image. The statistics shows that Ukrainian and English are practically equal concerning the percentage of phraseological unities among PUs containing the word “nose”.
During the contrastive analysis of the level of motivation it was discovered that there exist some groups of PUs containing the word “nose” which are connected by synonymic relation and tend to represent similar concept. A concept is a general idea derived or inferred from specific instances or occurrences; something formed in the mind; a thought or notion.
	Ukrainian PUs with the word “nose”
	English PUs with the word “nose”

	Pride/ arrogance

	ГНУТИ (дерти, задирати і т. ін.)/ЗАГНУТИ (задерти) КИРПУ (носа, ніс)

ДЕРТИ НОСА (голову) [ВГОРУ]

ПІДНІМАТИ (підіймати, підносити і т. ін.) / ПІДНЯТИ (підійняти, піднести і т. ін.) [ДОГОРИ] НОСА (ніс)
	stick one's nose up in the air

turn your nose up at sth

with your nose in the air

	НЕ ДАВАТИ / НЕ ДАТИ СОБІ ПО НОСІ ГРАТИ

МУХИ В НОСІ ГРАЮТЬ

ВЕРНУТИ (відвертати) НІС

[ДО] НОСА [Й] КОЦЮБОЮ (кочергою) НЕ ДІСТАТИ
ПИНДЮЧИТИ НІС
	look down your nose at sb/sth
toffee-nosed
snot-nosed

	Curiosity/interference

	ВСТРОМЛЯТИ (сунути)/ВСТРОМИТИ (всунути) [СВОГО] НОСА ([свій] ніс)

СОВАТИ (тикати, пхати і т. ін.) / ТКНУТИ [СВОГО] НОСА

ТИКАТИ (тицяти) [СВОГО] НОСА В ЧУЖИЙ ГОРОД
	poke/stick your nose into sth



	Remark: the difference in quantity of PUs denoting the concept Curiosity/interference is likely to reflect the mentality of different nations. Ukrainians tend to be curious and nosy in comparison to English speaking people.

	Non-interference/ avoiding

	ВЕРНУТИ (відвертати) НІС (носа, фізіономію, зневажл. рило, пику)

І НОСА (очей) НЕ НАВЕРТАТИ / НЕ НАВЕРНУТИ

НЕ ТВОГО (мого, його і т. ін.) РОЗУМУ (ума, носа) ДІЛО

НЕ ПОКАЗУВАТИ (не являти, не потикати і т. ін.) / НЕ ПОКАЗАТИ (не явити, не поткнути і т. ін.) НОСА
НЕ ПОТИКАТИ НОСА
	get one's nose out of someone's business
keep your nose clean
keep your nose out of sth

	Nearness/closeness/obviousness

	ПІД (перед) [САМИМ] НОСОМ
	under sb’s nose
in front of one’s nose

	ВИСІТИ НА НОСІ

З-ПІД (з-перед) [САМОГО] НОСА

НА НОСІ

НІС У НІС (до носа)
	(as) plain as the nose on your face



	Sadness/ disappointment/ unsuccess

	ВЗЯТИ ДУЛЮ (ПІД НІС)
ВІШАТИ (хнюпити, опускати) / ПОВІСИТИ (похнюпити, опустити) НОСА (ніс)
ЛИШИТИСЯ (залишитися, остатися і т. ін.) З НОСОМ
ОРАТИ НОСОМ
	it’s no skin off my, your, his, etc. nose (informal)
put sb’s nose out of joint


The semantic analysis of PUs with the word “nose” by investigating concept that they represent has resulted in the following: 1) basically PUs with the word “nose” are used to express similar concepts in English and Ukrainian; 2) there are more synonymic PUs with the word “nose” in Ukrainian to denote a single concept than those in English; 3) in comparison with Ukrainian, the word “nose” does not have a semantic meaning “Person”, e.g. З НОСА, СИНІЙ НІС.
Judging from the semantic field of the word “nose” there exist divergent mentality, history, traditions and associations among people of different nations because all of these components are somehow reflected in language.
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